MEDIA SOLUTIONS

Case Study: Build & BRAND

Power Media Solutions

Client Overview

Client Name: OTM Music Group
Industry: Entertainment
Product: Downloads

The Challenge

OTM Music Group created and produced the hit single ‘Woman To Woman’' 1974 along
with other great works during his time at Stax Records. Written in Theirs Souls, 7 CD
compilation won 2x Grammy 2024 for “Best Musical Notes” and “Historical
Significance” created by Craft Recording. How to monetize the project to generate
downloads for the artists and increase the fan base organically. In addition, to setting up
appearances, radio plays and workshops.

The Solution: Power Media Solutions Steps In

Recognizing the need for expert marketing and strategic guidance, OTM engaged Power
Media Solutions (PMS). OTM Music Group has been dedicated to delivering top-notch
services with a strong commitment to customer satisfaction since 1992. Our
extensive expertise spans over three decades in the music industry, complemented
by a noteworthy national and international Stax connection.

1. Social Media Marketing (SMM) Strategy

e Objective: Create buzz and engage potential listeners of all genres.
e Actions Taken:
o Conducted a thorough analysis of the digital footprint.
o Developed a comprehensive SMM strategy, including content calendars,
influencer collaborations, and targeted ad campaigns, and research.



o

Leveraged platforms such as Instagram, Twitter, and FB to showcase OTM
musical hits and upcoming media reviews.

2. Public Relations (PR) Campaign

e Objective: Secure media coverage and build credibility.
e Actions Taken:

o

Crafted compelling press releases highlighting the product’s launch,
features, and industry impact.

Forged relationships with music groups, film makers, artists, musicians,
universities, colleges, etc.

Secured placements in reputable media publications and entertainment
magazines.

3. Audience Research and Segmentation

e Objective: Understand the target audience deeply.
e Actions Taken:

o

o

Conducted market research to identify key demographics interested in
R&B, Soulful, Southern Soul, and Gospel genres.

Segmented the audience based on lifestyle, interests, and musical
interest.

Tailored messaging to resonate with each segment.

4. Panel Discussion (March 30th-Music, Movies and Mental Health)

e Objective: Create an excellent panel discussion.
e Actions Taken:

o

o

Organized a panel discussion with Bluff City Magazine

Showcased OTM through live interviews, interactive displays, and local
celebrity endorsements.

Generated media buzz and social media coverage during and after the
event.

5. Media Interviews and Thought Leadership

e Objective: Position OTM as a strong record label with a wealth of information and
credibility.
e Actions Taken:
o Coordinated interviews with key media partners local, national and

international



o Positioned OTM as a game-changer in independent artist and marketing
during media interactions.
o Contributed guest interviews, establishing expertise.

Results

OTM gained significant traction within the first 2 months of the campaign.
Media coverage included features in The New Yorker, WREG-Live @ 9, Bluff City
Life w/Gina Neely, Rust College Radio, Memphis Listening Lab, Stax Records,
and WDIA with Bev Johnson

e Social media engagement increased by 150% with positive sentiment from early
adopters going from 60 followers to more than 300+

Reach @ Content interactions @ Followers @ Link clicks @ Minutes viewed @
Lifeti
6.2 K T 6.5K% 1 .2 K T 8.7K% 32-88 57 T 100% 66 T 2.2K%

Reach breakdown

Total
6,168 7 esk%

From organic

6,050 7T s3k=

From ads

0 o=

e Downloads increased, and OTM secured partnerships with community partners
such as Bluff City Magazine, OLM, and Rust College.

Conclusion

Through a strategic blend of SMM, PR, audience research, and high-profile interviews,
Power Media Solutions successfully amplified the visibility of OTM. The case study
stands as a testament to the power of integrated marketing efforts in propelling
innovative products to success.
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FOR IMMEDIATE RELEASE

Double Grammy Winner Henderson Thigpen, Written in Their Soul, Makes history!

Memphis-TN- February 9.2024

captivating look and layout of the box set.

In the aftermath of the 66th Annual Grammy Awards, the vibrant musical landscape of

About Henderson Thigpen

This year, the spotlight tumed to Robert Gordon and Deanie Parker, who triumphed with
the Best Album Notes award for their contributions to “Written in their Soul: The Stax

The collection delves into the rare songwriting demos of Stax Records during its
pinnacle, offering an intimate glimpse into the creative minds behind the pioneering soul

x employee and
 win serves as a tribute

to projects like the Stax
Museum of American Soul Music, the Stax Music Academy, and the Soulsville

Foundation, as documented in a 2023 Memphis Flyer story.

Upon accepting the award, Parker acknowledged the racially integrated haven provided
by Stax founders Jim Stewart and Estelle Axton, emphasizing the encouragement given
to songwriters to explore and develop their authentic talents under Al Belr's guidance.

PMS areas of expertise include: Nonprofit Consulting, Business Development, Startup
Development, Public Relations, Social Media Management, Website Development, Advertising,
Media Buying, Artist Management, Author Support Services, Branding, Storytelling, HR
Consulting, Event Coordination & Management, Staffing & Recruitment, Digital Marketing,
Content Creation, Grant Administration Management & Compliance, Web Development, Digital
Footprint Auditing, Media Blitz, Research Services, Photography & Videography, Crisis
Management, Political Consulting

Power Media Solution credentials include:

JSYB Membership, JSYB Networking, Tell it Now PR & Marketing Conference Clinic, JSYB
Expo, Being Featured in “50 Women Who Make A Difference”, Receiving a Resolution from
Shelby County Commissioner, Erika Sugarmon, Xclusive Power Weekend, Born 2 Win concert
series, Author, What Happens When God Moves, Visionary for Women In Leadership Series,
Former Public Policy Speaker for NAWBO, Publicist for Bluff City Magazine, Publicist for On
Location Memphis, Publicist for OTM Music Group 2x Grammy Winner, Henderson Thigpen, VP
Communications Board Members for SHRM-Memphis Chapter, Publicist for Norwood Family
Eyecare, Crook Breed Apparel and Footwear



For more information, contact Power Media Solutions
Sharen Rooks
Creative Director
creativedirector@powermediasolutions.com
Or Book Your Nonprofit Consultation at
www.powermediasolutions.com

Learn more about OTM Music Group

www.otmmusicgroup.com
Follow on FB & IG otmmusicgroup


mailto:creativedirector@powermediasolutions.com
http://www.powermediasolutions.com
http://www.otmmusicgroup.com
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I embarked on my music journey at a young age, starting within the
church environment. I honed my sound through self-teaching, making r
almost every instrument my playground to master. Singing came naturally
to me, and I was fortunate to come from a musically inclined family. “ :
S
<,

The music serves as therapy, bringing illumination and sparking
conversations for countless individuals. I recognize my uniqueness in the Sic e
industry due to my diverse background. I possess the ability to write, adlib, k
and craft harmonies and melodies using hums and whistles. The fans will E

rally behind the work if it's made available. @otmmusicgroup

www.otmmusicgroup.com o otmmusicgroup2651
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