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WEBSITE TO SELL
Keep Prospects | Engage Them | Convert Them To Clients

Cherry Picked Web Co. Made by Jill Cherry



- Born native Floridian

- Mother to one amazing, little boy - Benji

- I enjoy anything outdoors

- The most important thing to me is my family

- You can typically find me anywhere near water

- I'd probably die if I had to live anywhere cold

- I played soccer for 12 years competitively

- I' turn 30 soon, yes I know I'm young. my biggest pet peeve

is when someone says "oh my god you're such a baby"

HI, 
I AM JILL CHERRY  
CEO of Cherry Picked Web Company



OUR STORY
- Helped my husband with his chiro office since 2014

- did everything from front desk to back office and

marketing

- made our first hire and I switched completely over to

marketing

- all of our marketing was grassroots

- then covid

- found Tristan schaub's program twisty ca that taught me

online marketing so that we could make it

- really excelled in the web design portion

- tristan mentioned to me about caring for "my people" the

chiropractic community for website creation and care

- At first I said no out of fear

- Jason threatened me

- Cherry Picked Web Co. was born



3 THINGS WE'RE TALKIN' ABOUT
This is exactly what this sounds like,

someone lands on your site and they

"bounce" off. We'll be reviewing why this

matters and what you can do to prevent it.

B O U N C E  R A T E S

once they arrive on your site how do we get

them to stay? we have about the top 3rd of

your home hero page to do this. we'll teach

you how.

T I M E  O N  S I T E

user-friendly flow is important. on

average people will visit 1.5 pages, our

goal at Cherry picked is 3.0

P A G E S  V I S I T E D



BOUNCE
RATES
People come to your site and then they leave

What matters?

- Design, does your design appeal and fit your

ideal client?

- Speed, this is technical and comes down to

your hosting + platform

- Copywriting, does your imagery match the

story and resonate?

rai's story



play with the imagery on your home hero page

make sure to utilize google analytics

1.

2.

SO WHAT CAN YOU DO?
R U L E S  T O  F O L L O W



TIME SPENT
ON SITE
cookie cutter sites (copy/paste sites)

examples: chiromatrix, inception, now you

know etc...

average website is around .45 seconds

Goal should be 1:30

cherry picked averages 1:45

why does this matter?

higher time shows a higher conversion rate

What matters here?

- Design

- user experience, is your site easy to navigate?

- Copywriting



Relevant content: provide loss leaders, podcast recordings or videos. We want

to get them to "stick"

make navigation easy

make your business visually appealing

simplify, simplify, simplify

high quality images, nothing says cheap like pixilated images

Make mobile friendly (mobile friendly is different than an app btw)

make sure your design is trendy

utilize reviews for credibility

stay away from a cluttered layout

don't forget your ctaS

1.

2.

3.

4.

5.

6.

7.

8.

9.

10.

SO WHAT CAN YOU DO?
1 0  T H I N G S  Y O U  C A N  D O  T O  " G E T  S T I C K Y "   

AND #11 FOR FUN: MAKE IT FUN FOR THE EYES AND EASY ON THE HANDS



PAGES
   VISITED
cookie cutter sites (copy/paste sites)

examples: chiromatrix, inception, now you know etc...

average website is around 1.5 PAGES VISITED

Goal should be 2.5 PAGES

cherry picked averages 3.0

why does this matter?

seo juice; google takes the data we've been talking

about and ranks site on what people like.

What matters here?

- Design

- user experience, page flow make sure this makes sense

- Copywriting + marketing



RETHINK AND RECONSIDER YOUR FLOW OPTIONS

ADD REVIEWS AND ENDORSEMENT PAGES

WHEN SOMEONE HOPS ONTO YOUR SITE YOU WANT THEM TO STAY. AN EXAMPLE OF

THIS IS SOMEONE HOPPING ON TO YOUR SITE TO HOP OFF ON TO GOOGLE TO LOOK

AT YOUR REVIEWS. WE WANT YOUR WEBISTE TO BE A CATCH ALL FOR EVERYTHING.

VIDEOS, TESTIMONIALS, RECORDINGS, FREEBIES, WHAT YOU DO ETC...

1.

2.

a.

SO WHAT CAN YOU DO?
R U L E S  T O  F O L L O W

PEOPLE WANT TO SEE WHAT IS RELEVANT TO THEM



"IT COST A LOF OF MONEY TO
LOOK THIS CHEAP"

Dolly Parton



CONTACT 
US
W W W . C H E R R Y P I C K E D W E B C O . C O M

J I L L @ C H E R R Y P I C K E D W E B C O . C O M

8 1 3 - 3 6 2 - 9 5 9 2


